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King Kong Invades New York City

By Amy Johannes

New Yorkers went ape over Universal Pictures’ King Kong statue in Times Square Monday Just
eight days before the national release of King Kong, a 6,000-pound gorilla (a statue, that is) took
over New York City's Times Square Monday to generate excitement for the film's debut

Universal Pictures took center stage at Military Island in Times Square, erecting a life-sized sculp-
ture of King Kong with director Peter Jackson and the films cast members in tow. Standing 30-feet-

For the full article
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Hard Rock Prepares $12 Million Campaign

By Amy Johannes

Hard Rock International is breaking a new $12 million ad campaign to boost brand awareness for
the chain.

The “You Know Who You Are” campaign kicks off Dec. 12 with the first of a series of TV spots on
CNN International, which reaches 2.5 million hotel rcoms in 168 countries. The first spot, titled
“Cell,” features the Deep Purple song “Smake on the Water.”

For the full article
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Hard Rock International is breaking a new $12 million ad campaign to boost brand awareness for the
chain

The “You Know Who You Are” campaign kicks off Dec. 12 with the first of a series of TV spots an CNN
International, which reaches 2.5 million hotel rooms in 168 countries. The first spot, titled "Cell,” features
the Deep Purple song “Smoke on the Water.
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Hard Rock International is breaking a new $12 million ad campaign to boost brand awareness for the
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